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BOUT INDUSTRY

The global metal fabrication market is anticipated to expand at a CAGR of around 4% during the forecast period, 2020 — 2026. Increasing demand for metal
processing and machiningin the emerging economies is expected to drive the market growth.

Developing economies, such as India, China, and Indonesia, among others, along with industrialized countries, such as Japan and South Korea, have assisted the
Asia-Pacific (APAC) region to dominate the manufacturing industry, in terms of demand, particularly with the demand for metal fabrication equipment.

In terms of value, the Asia-Pacific market is expected to register a CAGR of 6.7% between 2018 and 2024. Moreover, the increasing demand for metal cutting
equipmentis expected to increase the demand for metal fabrication equipment over the next few years.

By 2024, the Asia-Pacific market is expected to register a compound annual growth

rate (CAGR) of 6.7% in terms of value. Moreover, increasing demand for

metal cutting equipment may lead to increased demand for metal fabrication equipment
over the next few years.

T
The Indian Metal Treatment Chemical Market is projected - g
toreach USD 378.4 million by 2023 M
T

India’s Industrial Laser Market is likely to reach e

INR 18.18 trillion by 2026 at a CAGR of 18.2% ==
India Industrial Robotics Market CAGR is expected to be 13% during the forecast
period and the market size is expected to reach nearly US$ 9.02 Bn. by 2027




BOUT THE SHOW

UMEX has been well connected to the European market through its partnerships and has delivered successful shows. Hyve India Private Limited in
co-operation with MTI (Machinery Trade International), an international magazine on pre-owned machines, are once again all set to bringing together
leading players of the industry from across the globe.

The event has already seen 16 successful editions and is primarily targeted at machine-tool, metalworking, construction, paper manufacturing, textile,
and printing industries. It is designed to provide a consistent channel of communication to members of these industries by bringing them together
under one roof to share their knowledge and expertise with fellow industry members during discussions on the latest products and technology,
market trends, policies, codes and standards facing these industries today.

Exhibitor Profile

Metal and Metal Working Machinery
Machine Tools
Construction Machinery
Textile Machinery
Printing and Paper Processing Machinery
Wood Working Machinery
Packaging Machinery
Food Processing Machinery
Motive Power Engineering
Robotics and Automation
Earth Moving Equipments
Farm Equipments
Electro- Discharge Machinery
Measurement and Testing Equipments
Power Plant Equipments
Water Disposal and Recycling Equipments
Agricultural Machinery
*The List is non-exhaustive




ISITOR PROFILE

Visitor Profile Job Profile

Automotive CEOs, Senior Executives

Auto components General Managers Plant Head

Defence Procurement Heads
Purchase Managers

Ae'rospace R&D Heads :

Railways Production Managers

Earth moving equipment Quality Assurance Managers

Farm equipment Welding Heads

Electrical & Electronics Welding Engineers

Printing machinery Design Engineers

Textile machinery Material Manager

Food processing equipment MaintehanceMaraders
: Spe Factory Managers

Industrial machinery Conctiar s
Agricultural machinery Policy Makers
Plastics
Computer peripherals
Pumps and Diesel engine industry

*The list is non exhaustive
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il AP e OVERALL SATISFACTION IMPORTANCE OF THE EVENT
3,078
“Dayz 3707 i
Fairly satisfied EyRIRS Fairly Important (Fairly satisfied) EiNIEA

Somewhat satisfied ERIFS

Somewhat Important (Somewhat satisfied) LERYA4

Total-9,017 Not very satisfied [CRZRZ Not very Important (Not very satisfied) [WeX3

Not at all satisfied S Not at all Important (Not at all satisfied) X3
No response pXLEA

Very satisfied EIRERA Very Important (Very satisfied) Ey&ER2

No response pRyAA

il é 4
. 83% are Overall Satisfied with shows @ 55% Feel the importance of Event

LIKELIHOOD TO RETURN TO ATTEND
Definitely Will (very Satisfied) ERNARA NET PROMOTER SCORE 20
Probably Will (fairly Satisfied) EAEIE]
Might/unsure (somewhat Satisfied) LRI}
Probably Not (not Very Satisfied) &%
Definitely Not (not At All Satisfied) [¥lEs

Promoters (Rating range 9 and 10) EJE¥&3
Passives (Rating range 7 and 8) REkk}A
Detractors (Rating range 0 to 6) [Ji¥FA

No response pAZYA

2% 83%are likely to attend for next edition.

NUMBER OF PREVIOUS

OVERALL PURCHASE RESPONSIBILITY EXHIBITS
Advisory Influence Only gkX:¥A 1* year (first time)
Sole Responsibility [EIaER 2-5 years Bk
Joint Responsibility S e
No Influence [EL%A 11+ years
No response |l No response

% 77% have Overall Purchase Responsibility <% 88% No. of previous visits



Exhibitor [El5 0

OVERALL SATISFACTION

Very satisfied pLRFELA

Fairly satisfied PENIFA
Somewhat satisfied 24%
Not very satisfied [JkZ¥A

Not at all satisfied [N
No Response [o[oi2A

2% 88% are Overall Satisfied with shows

OVERALL RETURN ON INVESTMENT

Excellent glok¥EA
Good FARIFA
Average EIFARI
Poor KRB

Very poor [AU%S

No Response ERZL

21 52% exhibitors agree that exhibition
delivered a better ROI for them

IMPORTANCE OF THE EVENT

Very satisfied paEEsA
Py satifed

Somewhat satisfied EEWARS

Not very satisfied
Not at all satisfied [N

No Response
i

« 98% Feel the Importance of Event

NET EASY SCORE 72

A 77.59%
Don't Know (No response) (LY

Difficult

1

POST SHOW REPORT

LIKELIHOOD TO RETURN NEXT YEAR

Definitely will EERESA
Probably will KNk
Might / Unsure pIKIEA
Probably not RE&ERS
Definitely not ElyZ2A

No Response [Ueloks

2% 95% are likely to return for next edition.

NET PROMOTER SCORE 22

Detractors (Rating range 0 to 6)
Passives (Rating range 7 and 8)

Promoters (Rating range 9 and 10) RiAE




for EXHIBITOR

Showcase your latest machinery, technology, products
and services to highly focused trade visitors, trade
media and trade delegations

One to One inferaction with the industry professionals
Brand building with the industry and end users

Explore new business and investment opportunities

for SPONSOR

Enhance your leadership status

Educate and inspire a targeted audience with your
products and services

Raise brand awareness and create preference to a
targeted audience
\ Build leadership status in the industry
uPPﬂ for VISITOR

Explore the latest technology, machinery and services
available in the market

* Explore availability of raw materials and suppliers

* Networking platform to connect with leading industry
players

Unparalleled opportunity for business tie-ups

and MUChI\/\ore +o Exp\ore. ..
/‘m—-—-—'—- _- \.




IAYS

www.hyve.group

Hyve India Pvt Ltd is a part of Hyve Group PLC, UK.

We are Hyve - We create unmissable events, where people from all corners of the globe
connect, learn & inspire, sharing extraordinary moments, advancing businesses and helping to
shape industries. Our vision is to create the world's leading portfolio of content-driven, must-
attend events delivering an outstanding experience and return on investment for our
customers. This vision sits at the heart of everything we do and informs every decision we

ELC

We work across various industry sectors including, Engineering, Metal, Machinery, Paper,

Packaging, Pro Sound & Light Roofing, Tools, Tissue and more across India & beyond.

Hyve India Private Limited

(CIN. U92490DL2004PTC124343)

503, 5th Floor, Mercantile House, 15, KG Marg,
Connaught Place, New Delhi-110001, INDIA
Email: ed.india@hyve.group

Website: india.hyve.group, www.hyve.group

Hyve India Private Limited

Workflo by OYO, Greeta Towers 99
Industrial Estate Perungudi Phase 1
Old Mahabalipuram Road

Chennai, Tamil Nadu — 600096, INDIA

i1y

UNITED KINGDOM

Hyve Group Plc

The Studios

2 Kingdom Street Paddington
London W2 6JG



